8secondes

Vous avez 8 secondes pour convaincre
votre auditoire



Welcome to the
8-Second Era

are over

Just enough time to deliver relevance, true value and an
nt. Marketers who address these
most of their 8 seconds.

(1)Language
Getting language right in a
globalized world is the most.
critical phase of capturing and
engaging a customer.
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@ Channel

Enable multichannel interactions £

use many
consumer journeys are

atic and non-linear
timize for all channels.

Be consistent an:

® Relevancy

Ensure your content is meaningful and onal data
relevant to each recipient by analyzing your "

customer data and making sure your data

repositories are connected.

if it means
aredu in
irrelevant offers

@Personalization

Tailor your content o crea
experience and show custon
you value thern.

an individual
rs that

89%

E % of consumers started
Xperience doing business with a
Once engaged, a consumer is looking for competitor following
areason 10 extend their interaction.

a poor experience
Make the next step clear and simple. P 5

@Incentives

price promations and offer bundi
some of the most pepular ince

’
ok

56% of companies

@ Reputation

Each interaction with a
consurmer s an opportunity to
improve your reputation as a
customer-focused company.

describe themselves as
customer-centric, but just
12% of their customers agree

72%

of consumers will
use multiple devices,
when making
purchases

Knowledge

f you have successfuly optimized

the interaction for the consumer,
theyll be hungry to leam
nore about your product
orcompany,

A new way to think about
digital marketing

tscale, use data insight
y content using a contex

Content

Merci a
The New Rules of Marketing in the 8-Second Era
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